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been at the forefront of
beauty

In the Philippines.
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empowered Filipinas to achieve the
beauty they want.
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has become a household brand in the
country.
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t 2 y R DHEnumber 1 skincarebrand in
the country. Its portfolio includesa range
of moisturizersand cleanserghat cater to
different skincareneeds
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Digital Commerce




the
challenge

Create a sustainable business model
that allows Pond's to becom#l skincare
brand in BCommerce.




what we

Marketing ¥ How do we build a world class beauty
/Sales experience online that drives conversion?
(Promos, Scheme, Activation)

Supply Chain ¥ What are the best and most costfective
ecommready packaging?

Financials + How do we ensure the right return on
advertising spend?



